


B [0 UNnderSiciEeIanT
behavior orGeRENe:R

B Can be an easy\@iciaaccu
less expensive metgpeieigeathering
Information




Sed to manage the's ) design through analyze

* Articulate survey goa
& objectives

e N

* Analyze budget and
time constraints

« \Wrile » Capture

* Determine audience » Design &€ 2Commendations
and segmentation * Designandi hased on findings
the data capture

* Determine distribution .
mechanism

and recovery
mechanism




m\WritgeNen

—< 25 words

—Consistent forma

—End survey with de

—End survey with comnTe
—Minimal time to complete

m Designing Scalés
—Consistent scales

-5 point scales recommended
—Be cautious and recognize “no opinions’
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— Children probably like
selective of the flavors the
manufacturer could receive hi§
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m Four Typesof Error
— Sampling Error
— Non-response bias
— Measurement Error
— Coverage Error
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Target: XX% of SFA staff
learning and devel opment offe

7.) Towhat extent do you believe
needs?

4 Excellent

3 Good

2 Fair

1 Poor

98 No Opinion
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5 Strongly
4 Somewhat A€
3 Neither Agree n@
2 Somewhat Disagree
1 Strongly Disagree
98 No Opinion

4. To what extent has your expe yed you to find
a “right fit” in a position that enab pLIr strerfgths?

4 Excellent

3 Good

2 Fair

1 Poor

98 No Opinion
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